
Print
Delivers Results

Print
Promotes Forests

Choose Print: 
An Ongoing

Campaign
That Presents 

the Facts 

Driving 
the Message
Home
What 570-year-old communications vehicle is preferred by 

68% of adults versus electronic media, has been proven to

increase internet sales and online search, and boasts

 surprisingly “green” credentials? Print. 

Savvy marketers understand that the printed word on paper,

enhanced with effective images, has enormous power to

communicate ideas and drive sales. The Choose Print
 campaign is an ongoing effort designed to drive that

 message home through the use of objective, verifiable facts. 

The campaign includes:

> Press Releases

> Reprintable Articles

> Postcards 

> Direct Mail Pieces

> Vehicle Graphics

> Online Resources 

> Choose Print Website

To learn more about why print on paper is an effective and

sustainable media, visit www.ChoosePrint.org.

Print Promotes
Forests
Most of the wood pulp used to produce paper comes from sawmill
waste, recycled paper, and “tree farms” where trees are grown as a
paper-producing crop. In fact, the demand for paper actually provides
incentive for private landowners to plant trees rather than convert their
acreage to other uses. After paper is used, it is one of the most
recyclable products available. 

Print Delivers 
Results
There are many good reasons why print media is still the workhorse
of successful advertising campaigns. Print on paper captures the
imagination like no other form of communication. Studies show
print on paper not only gets read, it also drives new business, repeat
business and online sales. It is the basic starting point for an effective
marketing or branding effort. 

Choose Print
Need more reasons to Choose Print? Want to learn how you can get
involved with the Choose Print campaign? Visit our website at
www.ChoosePrint.org or contact Ara Izquierdo at 323.728.9500 ext. 216.

ChoosePrint.org
Sponsored by Printing Industries Association, Inc. 
of Southern California (PIASC)
5800 S. Eastern Ave, Suite 400
Los Angeles, CA 90040
323.728.9500 ext. 216
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Want to 
learn more? 
Visit 
ChoosePrint.org!

Print is the 
Creative
Professional’s
Choice
Creative professionals value print because
it’s tangible, intimate, sensual, portable,
permanent and trustworthy.

Print is Effective
Direct mail catalog advertising provides a
whopping 7 to 1 return on investment.

Print is Influential
Print gets read – 80% of households either
read or scan advertising mail they receive.

Print is Sustainable
33% of paper comes from wood chips and
sawmill scraps; 33% from recycled paper.

Print is a Powerful
Marketing Tool
39% of customers tried a business for the
first time because of direct mail advertising.

Print is a 
Renewable
Resource
1.7 million trees are planted each day 
by the U.S. paper and forest products
industry. 

Print Drives 
Online Sales
7% of online search is driven by offline
messages; 39% ultimately make a purchase.

Print is Friendly
68% of adults feel more comfortable with
something on paper than on screen.>
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