What 570-year-old communications vehicle is preferred by
68% of adults versus electronic media, has been proven to
increase internet sales and online search, and boasts
surprisingly “green” credentials? Print.

Savvy marketers understand that the printed word on paper,
enhanced with effective images, has enormous power to
communicate ideas and drive sales. The Choose Print
campaign is an ongoing effort designed to drive that
message home through the use of objective, verifiable facts.
The campaign includes:

Press Releases
Reprintable Articles
Postcards

Direct Mail Pieces
Vehicle Graphics
Online Resources

Choose Print Website

To learn more about why print on paper is an effective and

sustainable media, visit www.ChoosePrint.org.
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Print Is Effective Print is Sustainable Print Drives

Direct mail catalog advertising provides a 330% of paper comes from wood chips and O N | | ne Sa |eS
whopping 7 to 1 return on investment. sawmill scraps; 33% from recycled paper. 7% of online search is driven by offline Want to

. . . . . messages; 39% ultimately make a purchase. learn more? GIIODSEQ
Print is Influential Print is a Powerful . Visit PRINT...
Print gets read - 809% of households either M 3 rke‘“ N g TOO' PI’I ntis Fr| en d |y ChoosePrintorg!  pECV(C| ABLE
read or scan advertising mail they receive. 68% of adults feel more comfortable with RENEWABLE
something on paper than on screen. SUSTAINABLE

39% of customers tried a business for the
first time because of direct mail advertising.
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